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I—b—) DEEZ 9% 12T 5 & W
D1 DODVAILR F—2"BFICEN L
TWET,

LOLFBIETSICEZBELET, 51THII—E—FHEBERIC
CTEBMWEREARNS. BED 1% #EBHBZ T CICHDEATEWLD
F9, T2 ZIFH 4D TStarbucks Reserve® Eastern D.R. Congo Lake
Kivuy J—E—TIk. d—E—HBEREHE L B SHERNLTED
EXDHAAZILARAL TWET,

LHTIE. 2RO —E—4%EII 2 =7 « T Starbucks D A—E—
HIBICWKETS 100 FAOBREBERCEEREZEN. SEFTULDOE
K. [UEZHICEVEEGRHZFICTIRKREZEELTVET, 20
7=8I(C Starbucks I&. I—E—4EIIa=7sADIKE. I—k—|C
B9 2TV DR, REBDFEDEREZREL TELD XTI,
T 5 ICYHHETIX. BIEBENARTER 100% ICT3BDEAICIMZ. d—
E—Zz R —iSGagtIcEh-EEMIC T30 0;EsE. 1—kt—
FEERHCEELTERLTVLE T,

JI-E—REEBRICNTEIRE

N=—hFT—CBBROTHA%Z WIS, Starbucks TIFINET
2,500 AA%ZBR32EAZ I—E—HIBFERICHEMLTVWEST, ZO
BAEZZFMNITZEHZ. I—c—DEENAMBS LI — b —#FE
ERXRORBREREZLIE TS 2B L L7 One Tree for Every Bagl
FroR—2ELT. 2015 F9 BICHACNE LTco AEF v R—Y
DEMNIZ. FHMEIETODOH3. I—E—SVREREEDHEINH %
CNEHTEESEIMETL TLWEIARZERAEZZHDI—E—DEAR
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¢ Starbucks (&, d—b—ZHA—IFrgEkICEBNCEEYICT BT
DT ERETZTRXTFHTIIL - I—kb— - F L > (Sustainable
Coffee Challenge) MEIFR A >V N—IZHD F Lo, AVHR—2 3>
AVA—F2 3 FILERDICZFHRAE A N—TER I N3 FEEEIE
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60 ZBR DA YN—DMEBLTVWEY, REFABEAKTIE. ERESEA
DEUMTZBL T, HBER. FERSZE. FEII 271 DER
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PEXRD. TOURTFTIL s O—k— - Fy L OPOBDEAICTE
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DADN— b F—%wRe LEEBESMEORETOS S L HBREA
L F L7co SDIGreener Apron "1 7047 5 Lld. 7 UV FMIIKZE (ASU)
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DOEVEBED 2 —I)LEFEV. RIBEOFGAREEICOVWTEETES
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Starbucks 3. EEPHEISRBIEINTLES>TWLD 16 ~ 24 KD
EEBEZHZARITANERATS T, BoHICKREZTIDEAE
BH5, HEDEDRFELHEL TVET, 2015 FIZIk Starbucks @D
FET, TEIFBRAFEEIBMTZIERT=>7FF 100,000
Opportunities Initiative] HERIIINF L. KEZREKT D EFEHIME
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